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Partners in the Users Subproject
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Develop a firm understanding of the User when interacting with automated vehicles

 Extending the Operational Design Domain
 Reducing the frequency of inappropriate interventions, 
 Increasing user comfort, calibrated trust, acceptance, willingness to pay…..
 Improving flow and reducing emissions
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Methodologies and Facilities
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Initiatives and Collaborations
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Methodologies and Facilities

More than 60 Empirical Studies

2 Global Surveys (N > 17K)

Nearly 3K participants
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Sub-Project
Co-Lead



FIA Region I and 11 Mobility Clubs
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FIA Region I and 11 Mobility Clubs
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CONTEXT & CHALENGE
 Automated driving is advancing rapidly.
 Users often lack understanding and trust.
 Misuse of systems can lead to safety risks.
 Need for clear, neutral information.
 Importance of hands-on experience.

OUR APPROACH
User Education Campaign
 Technology-neutral social media campaign.
 Messages in 11 languages across European countries.
 Reaches over 2,000,000 impressions.

User Training Programme
 Practical sessions on track and on the road for the public.
 Delivered by FIA Region I Mobility Clubs



PANEL DISCUSSION
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Find us for Q&A in the Exhibition Space !



Prof. Dr. Natasha Merat OBE | ITS, University of Leeds
n.merat@its.leeds.ac.uk
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